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1. INTRODUCTION 
 
EU4Business: Connecting Companies (EU4BCC) is a project managed by Eurochambres 
and financed by the EU under the EU4Business initiative, an umbrella initiative 
encompassing all EU support to small and medium-sized businesses (SMEs) in the 
Eastern Partnership countries — Armenia, Azerbaijan, Georgia, Moldova, and Ukraine1.  
 
EU4BCC is being developed in the framework of the Eastern Partnership (EaP), which was 
launched in 2009 in order to deepen and strengthen relations between the European 
Union (EU), its Member States and its Eastern neighbours. 
 
The project was launched in December 2019 with the aim to support sustainable 
economic development and job creation in the EaP countries by helping SMEs to grow - 
especially by promoting increased trade, encouraging inward investment and fostering 
business links with companies in the EU. 
 
The project was organised on a sectoral basis allowing for a more strategic approach, 
targeting the specific needs and opportunities of each sector, and allowing for the 
creation of alliances between EU and EaP businesses on a sectoral – and therefore more 
specific – basis. The selected target sectors were the following: 
 

• Bio- / organic food 
• Creative Industries 
• Textile 
• Tourism 
• Wine  

 
The project was due to end in December 2022, however, after two two-year extensions, 
the project new end date is December 2024. 
 
EU4BCC Visual Identity Guide was created in 2020 following the guidelines of the 
EU4Business umbrella initiative which role is to monitor and analyse the impact of EU’s 
private-sector support actions in the EaP and maximise its visibility. 
 
The document has been revised and republished in November 2023 following the new 
communication guidelines distributed by EU4Business and applicable for EU-funded 
programmes under the EU4Business Initiative.  
 

 
1 In line with the Council Conclusions of 12 October 2020 and in light of Belarus’ involvement in the Russian military aggression against 
Ukraine, recognised in the European Council Conclusions of February 2022, the EU has stopped engaging with representatives of Belarus 
public bodies and state-owned enterprises. Should there be a change of the context, this may be reconsidered. In the meantime, the EU 
continues to engage with and, where possible, has stepped up support to non-state, local and regional actors, including within the framework 
of this project. 



       
 

 
 

 

This revised version shall be taken into account by all the subcontractors that will be 
implementing activities in 2024 when developing promotional materials as publications 
and social media posts shall have uniformity in language and identity. 
2. VISUAL BRANDING 
 
Visual branding encompasses a comprehensive spectrum of visual components that 
collectively contribute to the overall identity and perception of an entity. This includes but 
is not limited to logos, colour schemes, typography, imagery, and the consistent 
application of these elements across various platforms and materials. Effective visual 
branding goes beyond aesthetic appeal; it serves as a powerful tool for conveying the 
values, personality, and message of a business or project to its target audience. 
 
EU4BCC Visual Identity Guide is the first touchpoint with partners and beneficiaries in 
Europe and in the EaP countries. This is why the visual aspects need to be consistent and 
completely aligned along the different partners within the project.  
 
The EU4BCC Visual Identity works as a systematic framework, where every element 
works like a puzzle coming together to form a larger picture of the project. The primary 
goal is to catch the attention of the EU4BCC audience while building trust and recognition. 
 
 
3. TYPOGRAPHY 
 
Based on the new guidelines, service providers shall use the fonts below for all 
communication materials produced in the framework of the project. 
 
FONT FOR PRINTED MATERIALS 



       
 

 
 

 

 
 
Download the template here. 
 
FONT SIZE 
 

Size Example 
Title in the cover page: 30 TITLE OF COVER PAGE 
Table of Content: 20 TABLE OF CONTENT 
Title: 16 TITLE 
Sub-title: 14 SUB-TITLES 
Headlines: 14 HEADLINES 
Text: 12 Text 
Footer: 9 footer 

 
 
 
4. COLOUR PALETTE 
 
The following colours may be used: 

https://www.dropbox.com/scl/fo/uni0al8w0kltt4mk1pc6v/h?rlkey=sqcds5ycvhhsvc7397t30j8d6&dl=0


       
 

 
 

 

 
 
Additionally, and in order to keep consistency with the previous colour palette, the 
following colour may also be used: 
 

LIGHT YELLOW 
CMYK 10 00 53 00 
RGB 234 236 148 
#eaec94 

 
 
The updated EU4Business guidelines propose to use the following additional colours, 
however, it is strongly advised to prioritise the original colours of the EU4BCC project: 
blue, yellow and grey.   
 



       
 

 
 

 

 
 

5. DESIGN AND LAYOUT OF PUBLICATION 
 
Any publication prepared in the framework of EU4BCC shall follow the instructions and 
guidelines included in this document.   
 

     



       
 

 
 

 

 Download the report template here. 
 

6. VISUAL ELEMENTS 
 
LOGOTYPES 
All the communication materials must prominently feature the following statement: 
‘EU4Business: Connecting Companies’ is managed by Eurochambres and financed by 
the EU under the EU4Business initiative. 
 
All the communication materials must prominently feature the logotypes of EU4Business, 
the European Commission, and Eurochambres: 
 

                     

 
 
Download the EU4Business logos here.  
 
The logotypes shall be placed taking into account the following instructions: 
 

The light blue border surrounding the logotypes designates the “protection area”, indicating the recommended distance to be maintained between each 
core element and other items.  

 

 

https://eurochambresonline.sharepoint.com/:w:/s/Shared/EVkB8t8-hh5Ag7DOc6PLGfsBsHWe_MuFix3KYwXBgnPa8A?e=O0FROC
https://www.dropbox.com/scl/fo/k7dyrj8f67g0xr4e1oo4a/h?rlkey=skt53rvxpztmugs25ewu5d360&dl=0


       
 

 
 

 

 
 
Communication materials produced in the EU4BCC Project will emphasize the role that 
the Project plays within the framework of the EU4Business initiative (by making use of 
the combined logotype) and in the context of the Eastern Partnership as a whole. 
 
PHOTOS 
It is recommended the use of light and modern pictures highlighting the human angle. In 
case of need there are pictures available in this image library. 
 
GRAPHICS 
When displaying flags of the EaP countries you may use the examples below:  

 
 
Download the flags here. 

https://www.dropbox.com/scl/fo/veiji5be59da83kxuiar5/h?rlkey=i1zmx5hvt0t7vioz794pcru7q&dl=0
https://www.dropbox.com/scl/fo/g3ihtu8ajihwhv6jsnxnx/h?rlkey=snn85vrptvzwn91nufaalsta7&dl=0


       
 

 
 

 

For bullet point the following example will be used:  

 
Download the graphic elements here. 
 
ICONS 
In regards of icons to use, the EU4business team has developed the following icons:  
 

 
 
Download here.  
 
 

https://www.dropbox.com/scl/fo/qeaylggi22k253r1dbw8j/h?rlkey=e1ttsugw01jhrhevlh0k49fpi&dl=0
https://www.dropbox.com/scl/fo/14hzzl8svlz4ojsxmy3yj/h?rlkey=wmt7q4cekvv2f5n8jvfmgekyi&dl=0


       
 

 
 

 

 
 

 
Download here.  
 
One effective way of showing the geographical scope of the Project is by using a map 
that shows all the countries participating in the Eastern Partnership (based on the 
example below).  

 

 

https://www.dropbox.com/scl/fo/14hzzl8svlz4ojsxmy3yj/h?rlkey=wmt7q4cekvv2f5n8jvfmgekyi&dl=0


       
 

 
 

 

Download the map in PNG version here. 

7. TEMPLATES FOR SOCIAL MEDIA 
 
The EU4BCC project developed a series of template to support partners and 
subcontractors in the overall actions on social media. The template will help disseminate 
information and to achieve the following: 

• Give the same identity to all partners 
• Improve all the social media profiles 
• Develop a thoughtful content strategy and set a publishing schedule 

 

 

Download this template here. 

https://eurochambresonline.sharepoint.com/:i:/s/Shared/EZqBfP3fPMVOizI9wtukNasBquH9QXfA5nCh1Z-XmFCiEg?e=d3FQLD
https://www.canva.com/design/DAF1jrTbmRc/jG8TnZO4rIrVMVI00X9-nQ/view?utm_content=DAF1jrTbmRc&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview


       
 

 
 

 

                                                

 

Download the template here.  

 

Download the template here. 

GRAPHICS FOR SOCIAL MEDIA 
The EU4BCC Project shall be promoted on social media using graphics that make use of 
the EU4Business logotypes and colour palette. 
 
Download the image library here. 
 
 
  

https://www.canva.com/design/DAF1jgIOy0k/It_NkxhSddGDyfpYVP3kgA/view?utm_content=DAF1jgIOy0k&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.canva.com/design/DAF1p_ktKog/BJ3u2crIjlVDQxSKODyJtg/view?utm_content=DAF1p_ktKog&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview
https://www.dropbox.com/scl/fo/veiji5be59da83kxuiar5/h?rlkey=i1zmx5hvt0t7vioz794pcru7q&dl=0
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